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WILDLAND TECHNICAL RESCUE THE FIRE SCENE
FIREFIGHTING Kosovo Training Mission: Retrieving Information: Reach the most powerful group of
STRATEGIES & Building an Urban Search Sources of Information decision-makers with the industry’s
TACTICS and Rescue Team and How We Gather most powerful media brand.
e Strike While the It at a Structural Fire
Iron Is Hot: HAZMAT STUDIES MORE decision-makers
Lessons learned from  Meet Kentucky’s Special PRODUCT * Highest qualified circulation - 77, 286
the “Rim Fire” Response Team: SHOWCASE * 25,856 MORE copies than its
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Incident Commander Destruction and information & photo for * 23,188 MORE Chiefs & Officers
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